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Survey Methods

Emily Neumann, MEd
Director, Center for Research and Evaluation Services
University of Wisconsin — Superior
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15t Mailer (n=24,497):

2,250 to each geographic area
(except Cook which only had
2,013 deliverable households)

Postcard with QR Code to
Qualtrics Survey

Reminder postcard

Printed survey mailed

rvey Mailing Process

Specifications:

Random sample of households
purchased from national sampling
vendor Lorton Data

15t Bridge to Health Survey
administration w-a digital survey option

$5 incentive included for appreciation
(online redemption); mailed if necessary

Only mailed to unfinished respondents
each additional round of mailing
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2"d Mailer (n=22,464):

2,250 to each geographic area
(except Cook which only had
only 94 additional deliverable
households)

« 2" printed survey packet
mailed

Specifications:

* Additional random sample of
households purchased from national
sampling vendor Lorton Data

 $5incentive included for

appreciation (online redemption);
mailed if necessary

* Only mailed to unfinished

respondents each additional round
of mailing
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omes/Lessons Learned

4,870 completed surveys received with only 18%
completing digitally

The age groups most likely to respond still prefer a printed
mailed packet

Across the state and nation, it’s becoming more difficult
to get households to respond

The additional sample of random households provided
the minimum response sample size necessary for
statistical significance and disaggregation across
counties



OINON

R B
ToHEALTH esponse Rates Trend
100%
84.6%
80% 00
0 74.0% 69 5%
64.0%
60%
40%
: 28.6%  29.9%
20%
0o L
1995 2000 2005 2010 2015 2020 2025
Mail/Phone Phone Phone Phone Mail Mail Mail

follow-up



OINON

L £

BRIDGE
TOHEALTH

SURVEY

Cook

Lake
Douglas
Carlton

City of Duluth
Aitkin

ltasca
Koochiching
St. Louis (without Duluth)
Kanabec
Pine

0% 5%

esponse Rates by Area

10.9%
I 10.4%

e 10.0%
I 9,99
I 9,209
e 8.7%
I 8.5090
I 8.59,
e 8.39%
I 8.29%

10% 15% 20%

20.4%
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Analysis & Results

Giovann Alarcon, MPP, PhD
Senior Research Scientist, Center for Health Statistics
Minnesota Department of Health
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idge to Health, 2025

Self-rated health

Chronic medical conditions

Physical health screening

Health care access

Mental health and mental illness
Tobacco use

Alcohol use

Cannabis use

Lifestyle and environment

Social connectedness and belonging
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19%
16%

12%

Fair/poor

Our Perceived Health

Self-rated health status

41%

o) 0)
37% 37% 36% 3504 35%

Good Very good
m2015 m2020 m 2025

15%

I9% E

Excellent
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Fair/poor self-rated health status

College graduate [l 5%
Voc./Assoc. degree [ 15%
Some college 1 17%
H.S. graduate | 23%

Lessthan H.S. GG 41%

More than 200% FPG - 11%
200% FPG or less _ 26%
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37%  36%

2015 2020 2025
Obesity

31%

100% 3% 12%

2015 2020 2025

Diabetes

310, 33%  32%

2015 2020 2025
High cholesterol

100 13%  13%

2015 2020 2025

Cancer

Jur Long-term Health

12% 13% 12%

2015 2020 2025
Heart disease

17%

2015 2020 2025
Asthma

12% 14%

41%

37%

| “\ ‘l\

2015 2020 2025
Hypertension

37%
32% 33%

2015 2020 2025
Allergies
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Chronic medical condition by location

Diabetes

Stroke

Asthma
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21%

Anxiety

Our Mental Health

Selected mental health indicators

17%

Depression

24%

Considered
attempting
suicide

17%

9%

Suicide attempt Mental distress
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18-34
35-44
45-54
55-64
65-74

75+

18-34
35-44
45-54
55-64
65-74

75+

here younger adults struggle

Anxiety

33%
33%

I 21%
I 13%

I 7%

. 5%

Mental distress
I 27 %
D2 7 %
P 18%
e 11%

6%
4%

18-34
35-44
45-54
55-64
65-74

75+

18-34
35-44
45-54
55-64
65-74

75+

Depression

25%

I 19%
I 12%

. 6%

B 5%

Suicide attempt
I 1 8%
I 1 3%
I 10%

I 5%
3%
H1%

30%
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18-34

35-44

45-54

55-64

65-74

75+

Access to mental health care

L 52
I 33%

I 52
S 30%

N 54%
S 33%

—— 36%
S 17%

I —— 320
S 10% 527

90/_ 26%
_ 0

hey face barriers to access care

B Mental health
screening

W Delayed or did not
seek MH care
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Likelihood of seeking mental health care if available at primary care

. 56
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- Wy
35-44 —0 76%

= B 7Y
45-54 —0 75%

m All
= B4
I 49% ’ @ Delayed or did not

seek MH care

55-64

R, 66%

B i 70%

K00

s 78Y%

T
All ages 00,
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6%
4% 3%
E = O

2015 2020 2025

Uninsured

Our Access to Care

36%

28%
25%
I 12% 1 iﬁ) 11%

2015 2020 2025 2015 2020 2025

Medicare Medical Assistance

0
17% 15%

11%

2015 2020 2025

Other Public
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38%

32%

| 28%

2015 2020 2025

Delayed or did not
seek medical care

32% o
| | 3I

2015 2020 2025

Delayed or did not
seek dental care

forgone care has risen

2015 2020 2025

Did not fill a
prescription
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ainly because of cost

Forgone medical care

Cost too much

Not serious enough

Too nervous or afraid
Insurance did not cover it

Could not get appointment

I 42%
N 38%
I 25%
I 22%

I 18%

Forgone dental care

Costtoo much

Insurance did not cover it
Did not have insurance
Could not get appointment

Not serious enough

Did not fill a prescription

Costtoo much

Do not like medications
Did not like the side effects
Insurance did not cover it

Did not have insurance

T 40%
S 32%
S 25%
S 24%
S 17%

I 5490
I 32%
I 25%

N 21%

I 19%
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Our Behavior

Physical activity

81% 82%
73% I 73%
2015 2020

B Physical activity in past month

B Moderate or vigorous activity (3+days/week)

2025
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Difficulty providing healthy food for household
College graduate 54%

Voc./Assoc. degree 65%

Some college

57%

H.S. graduate

64%

Less than H.S.

80%
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19%

16% 7% 169

14%
5% 5% i I

2015 2020 2025 2015 2020 2025 2015 2020

Current smoker

Smokeless tobacco

24%

2025

Ever used e-cigarette
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17% 17%

13%

2015 2020 2025

Heavy drinking

Alcohol use

0)
32% 30% 30%

2015 2020 2025

Binge drinking

13%

10%

3%
[

2015 2020 2025

Drove or rode car while
driver intoxicated
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All ages
18-34
35-44
45-54
55-64
65-74

75+

Cannabis use

M Ever used
m Uses every day
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9%

6%

2025

2020

Issues obtaining housing

our Living Conditions

14% 14%

7%

4%

2020

2025

2020

2025

Issues keeping housing No internet access
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* Self-rated health is low and stagnant.

* Chronic disease is high and stagnant.
* Mental health needs are increasing.
* Access barriers keep people from getting the care they need.

* Social determinants drive everything.
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Thank you!

Giovann Alarcon

Giovann.Alarcon@state.mn.us
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